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Founded by academics, .
for academics

Dr Keith Howard OBE*, Phd
(Bradford), LLD** (Hon)(Leeds),
MSc (Leeds), BSc (Hons) (Leeds)

Chairman — Emerald Global
Publishing Group

*OBE: Order of the British Empire
**|LD: Doctor of law (highest degree in law)




Emerald Group Publishing

Founded in 1967, West Yorkshire,
United Kingdom by academics for
academics.

Over 310 employees

More than 300 journals and 230 book
series

Over 21 million Emerald articles were
downloaded in 2013 — more than 50,000 a
day.

Global offices in Australia, China,
Dubai, South Africa Japan, India,
Malaysia, Brazil, Mexico, and USA.




Emerald Group Publishing — company
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Emerald offices, representatives and associates world-wide
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Financial Times Top 100 Global MBA

Rankings

Emerald

Emerald is proud to say that:

All of the world’s top
100 business
schools

have contributors to

Emerald journals
and books.

99 of the 2015 FT
top 100 business
schools worldwide
are Emerald
customers.

In 2012 the FT top
100 business
schools downloaded
Emerald articles

1.25m times, which
IS an average of
nearly 12,500 per
school.

FT .Com

FINANCIAL TIMES




Emerald’s new journals on ISI

A number of our journals have recently been indexed by Thomson
Reuters (1SI):
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e Latinoamericana de
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Employee Relations International Journal
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Higher Education
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'5.4 Development Journal
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Emerald Publication

»Www.emeraldinsight.com

Journals: Over 290 academic journals

Ebook Series: More than 2,500 volumes
— Business, Management, Economics collection
— Social Science collection

Case Studeis: over 450 teaching cases

— Emerald Emerging Markets Case Studeis
— The CASE Journal

Backfiles

— Back to Volume.lissue 1l




Management eJournals

Accounting, Finance Business, Management HR, Learning &
& Economics & Strategy Organization Studies
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Knowledge Management
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Specialist eJournals

Education Engineering

Health & Liorary
Social Care Studies



BlEmeraldeBookSeries

Emerald

Advances in Librarianship This title
is indexed
ISSN: 0731-9053 in Scopus

The ability to address current and future issues from both practice and
research perspectives at great depth makes this series uniquely positioned
to disseminate new ideas in libraries and to advocate for their essential
roles in communities. To ensure the most current and future utility, each
volume will seek contributions in three areas:

1) the current best practices and innovative ideas

2) the future issues and ways in which they might be prepared for and
addressed

3) the large-scale societal implications and the way in which the focus of
the volume impacts the libraries as a social institution

Advances in Hospitality and Leisure This ftle
] is indexed
ISSN: 1745-3542 in Scopus

Advances in Hospitality and Leisure (AHL), a peer-review series published
annually, is seeking to deliver refreshing insights from a host of scientific
investigations pertaining to hospitality, leisure, and tourism while rendering
an academic forum to stimulate discussion on current literature,
contemporary issues and emerging trends essential to theory advancement
as well as professional practices from a global perspective.



B EmeraldeBookSeries

Emerald

Emeraid's dedicated
research platform

Search & browse

Click here
for tips on

4. HOWTO

&7  WRITEA
" LITERATURE

REVIEW

Emeraid | Book Series
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emeraldgrouppublishing.com
Outstanding Authar Cantribution 2015

Library and Information Science

Library and Information Science explores new and imponant topical research
and professional issues in the field. Each book focuses on a key theme,

Find out more..,

Research in Finance

Research in Finance focuses on the primary issues in financial markets, Each
annual edition examines the latest finance theory and financial practice.

Find out more...,

Research in Labor Economics

Research in Labor Economics is published in association with the institute for
the Study of Labor (IZA) ~ the workd's ieading research institute for labour
economics

Find out more...

Research on Emotion in Organizations

Research on Emotion in Organzations i essential reading for all acagemics,
researchers, and practitioners who are interested in the role emotions play in
organizational environments.

Find out more

Review of Marketing Research

The Review of Marketing Research annual senes provides current, state-of-the-
art articles by the marketing field's leading researchers and academics, edited
by Naresh K. Malhotra.

Find out more

Transport and Sustainability

Launched in 2012, this senas contans original research contributions dealing
wih a wide range of issues associated with transport. travel, mobility and
sustainability.

Find out more..,

Social Sciences

Advances in Leamning and Behavioral Disabilities

Adicmmmnn o | mnenion nnd Bahasnest MNieab bt o

Emaraid. Advances in Hospitaity and Le...

Mﬁ RAMEERINAT (W7 PG R

are all featured in this seres. Find out n’oro

Notable Volumes

Social Information Research

Series: Library and Information Science
Sodial Information has a great impact on
our Information behaviour and there are
many possible angles and layers in
studying social aspects in information science.
Find out more

- .
et
e

Digital Humanities
Senies: Cutting-Edge Technologies in
| Higher Education
~ This volume Includes an introduction to
SN 1he Digital Humanities and chapters on
The Social Web, Communications, Visualzation
and Collaboration. Find out more

~ Can Tocqueville Karaoke?
tSemms:!v!cunmn:ln’nwaanﬁ’ohr.:v
 This volume outines a new framework
= for analysis of democratic participation
' and economic growth and explores how
these new patterns work around the world, Fing

out more.,
Tweets W Foliow
Emerald Books 25 Aug

SEmerakl_Books
Thanks @WIARaport for the mention of new
GEmeraiaGiobal book ‘At the Center:
Feminism, Social Science and Knowledge
bit.ly 1 JTHQIZ

= Show Summary

Emerald Books

@Emeraid_Books
What's everyone reading this weak? Academic,
trade, other? What's sitting on your stack
walting to be read?

24 Aug

+



Case Studies

Case Studies

Emerald Group Publishing offers two collections of teaching case studies.

All case studies are business and management focused and come with teaching notes for faculty use. More information on Emerging Markets Case
Studies and The CASE Journal can be found below.

Emerging Markets Case Studies
Local insight with global relevance
EMCS is an online collection of peer-reviewed teaching cases focusing on business decision making and management development

through key emerging markets. Cases are written by case writers working in or closely with developing economies, offering local
perspective with global appeal.

_ The CASE Journal
The official journal of The CASE Association

TCJ is the official journal of The CASE Association and the leading, enling, double-blind, peer-reviewed journal featuring factual
teaching cases and case exercises spanning the full spectrum of business and management disciplines. The CASE Association is one
of the most prominent case study organizations in the USA and has strong foundations within the case writing community.
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Publishing services

What Emerald Publishing Services is......

*A Production, Publishing and Dissemination service for 3rd party owned
journals.

*Publishing journal content as Open Access/Free Access on
Emeraldinsight.com, currently utilised by over 4,000 subscribing institutions
worldwide

«3-year-up service of English journal publishing



Publishing services

PUBLISHING

.ﬂ

PRODUCTION DISSEMINATION

Nearly 50 years of publishing experience



Editorial supply chain and journal
management structure: journals

Emerald

Publisher/
Author Editor Managing Production Users
Editor

Access vi
library

search™~EAB and reviewers The link between the QA —sub-editing
publishing company and proof readin
new and editor

Quality
paper
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Research Helps editors for online
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journal Print production Third party
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Register | Text View | Mobile View | Help | Admin

Login

Brought s you 8y: Emerald Graup Publizhing Limited

Emerald Insight

Home | Joumnals & Books | Case Studies | Marked lists

Login now top right.

in; Articles and Chapters 7

= Account Info will
Emersid Resources: provlde a IlSt Of
subscribed content.

FEBOUICs areas:

Advanced Search

Browse Journals & Books

> Accounting & Finance > Information & Knowledge Management

Search
function/Advanced
Search available
from every page.

> Economics > Library & Information Science

> Education > Management Science & Operations
> Engineering > Marketing
> Health & Social Care > Property Management & Built Environment

> HR & Organizational Behaviour

> Public Policy & Environmental Management

Resources in drop
down box on right.

> Sociology
> Strategy
> Tourism & Hospitality

> Transport

Most popular articles
From the last 7 days:

Journal of the Week

Diocument Analysis as a Qualitative Research Method

Gioogle Scholar: the pros and the cons

Building organisational culture that stimulates creativity and innowvation

The relationships of customer satisfaction, customer loyalty, and profitability: an empirical study

Access to Corporate

Supply Chain Management: More Than a New Mame for Logistics

Qur Journal of the Week festure sllows you to scocess
&ll articles from our selected tile free of charge.

A Service Quslity Model and its Marketing Implications

Site available in ad

= Joumal of Chinese Human Rescurce

The professionalization of accountancy: a history of protecting the public interest in 8 self-interested

way

box.

prTE The new Emerald Group Publishing
i website

View it now »

.
9 About Emerald @ Policies & Information

» Cookde Policy

= Kban

» Privacy Palicy

= Copyright Pollcy

= Induslry Standarde

- Accessiblity

= About Us

+ Company Information
= Working for Emerald
« Contact Us

* How 10 ind us

Read more »

Management

Create your profile and sign up
for alerts

Register now »

EI Emerald Websites

- Emerald Group Publishing

- Emerald Management First

- Emerald Baokstore

- Ememid Careers

= ASLIB

- The Emerald Foundation

- Pathways to Infarmation Leadership
- NetwarkedSchalar
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Login | Text View | Mobile View | Help | Admin

OmNiy, Emerald Group Publishing Limited

. Emerald Insight

Home | Joumnals & Books | Case Studies | Marked lists Resource areas: | Emerald Resources:
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Once you have registered a profile you will enter your personal
username/password here also. REMEMBER institution login first followed by
personal login second.
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Registration Details

An Emerald profile is a FREE service that allows you to customize your experience on Emerald websites.
Emerald Insight:

= Create & manage alerts (inc. table of contents (TOC), new title, saved search)
= Manage saved searches

= Create, manage and export a marked list

= Manage newsletter subscriptions

Emerald Group Publishing website:
Use your profile to access free content, including articles, viewpaoints, features and interviews.
Emerald ManagementFirst:

= Create & manage lists of favourite items and searches
= Setup & customize a personalized homepage
= Add R2S feeds from top business sites (or add your own)

If you have registered before, please login, otherwise complete the form below.

* Indicates required fields.

Passwnr@

Retype password:™®

is required as well as a
valid email address.

Enter your details as you
Ema@ | would with any
Retype emano | registration. Remember
| anything with an asterix *
|

Title: | select Title =l

First name:* |

Last name:® |

Emerald
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page.
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Browse Journals & Books
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Preliminary investigation of employes's dog presence on stress and organizational perceptions
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Marked List ey

Personal Details Marked List

Access entitiements
- The items below have been added to your marked list. You can use this to keep track of items you will need to locate again.

Redeem Voucher

Publication Favorites | Watgils R ETEC RN

Alerts
| | Selectall Facl
Marked List Selecta acqon v
Select an action

Saved Searches Email to a friend
Article Title Publication Download Citation

"""""" = Track Citation
Delete

Causal relationships between table game players’ International Journal of Contemporary

(] perceptions of service quality, perceived winning, and Hospitality Management, Volume 25, Issue 6, 10 Nov 2013
game spending pp. 922-944

@ The new customer-facing technology: mobile and the Journal of Hospitality and Tourism 10 Nov 2013

- constantly-connected consumer Technology, Volume 4, Issue 2, pp. 177-187

@ ‘Like" and “Check-in": how hotels utilize Facebook as an Journal of Hospitality and Tourism 10 Nov 2013

effective marketing tool Technology, Volume 4, Issue 2. pp. 134-154
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Type: Research paper

Sang Mi Jeon, Vincent P. Magnini, Insin Kim, Sunghyup Sean Hyun

International Journal of Contemporary Hospitality Management, Volume: 25 Issue: 6, 2013
w Preview | Abstract | HTML | PDF (273 KB) | References | Reprints and Permissions

2 B )] Internet as an information source and social distance: any relationship'?
Type: Research paper
Semih S. Yilmaz, Asli D.A. Tasci
Journal of Hospitality and Tourism Technology, Volume: 4 Issue: 2, 2013
w Preview | Abstract | HTNL | PDF (122 KB) | References | Reprints and Permissions

3 Il (| The new customer-facing technology: mobile and the constantly-connected
consumer
Type: Conceptual Paper
Martha Anne Coussement, Thomas J. Teague
Journal of Hospitality and Tourism Technology, Volume: 4 Issue: 2, 2013
w Preview | Abstract | HTML | PDF (118 KB) | References | Reprints and Pel

THRES
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“Like” and “Check-in": how hotels utilize Facebook as an effectiy
Type: Research paper
Kelly Virginia Phelan, Hsiang-Ting Chen, Matthew Haney
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